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Using Corpus Analysis to Explore Local Tourism Attraction:
An Example of Tainan City Government’s Facebook Page
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Abstract

With the rapid development of Internet communication and digital technologies, government can
create and share travel information through social media. The purpose of this study is to understand
how tourism attraction is constructed by government departments on the social media and how social
media users perceive these tourism attractions. The technique of text corpus was utilized to analyze
the posting messages elected from Tainan City Government’s Facebook page—@traveltainan. The
research results reveal that 10 types of tourism attraction were identified. In addition, the interactive
responses on @traveltainan were also examined in terms of “likes,” “comments,” and “shares.” The
findings and suggestions are proposed for future studies and implementations about tourism policy and
planning in the local area.
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Extended Abstract

1. Introduction

Information technology has made it easy
for consumers to do their own travel planning.
Consumers come to have various perceptions of
destinations as a result of absorbing, experiencing,
and accumulating external information, such as
media reports or recommendations or word-of-
mouth of other people. This study conducted
a corpus analysis on the textual content on the
Facebook Page of Tainan City Government to
explore the tourism attractions created by the
public sector on social media and to examine

social media users’ attention to such attraction.

2. Literature Review

Social media is a popular means of
socialization. Social media allows businesses
to keep in touch with their consumers, to better
grasp the needs of consumers, and to more
accurately identify their target customers.
For tourism purposes, social media provides
useful and trustworthy travel information for
consumers, with users sharing the details of
their personal travel experience, such as the
attractions at a destination and the performance
of service providers of transportation, food,

and accommodations. This information can

help people plan ahead to minimize the risks
of travel and improve the quality of their trips
(Huete-Alcocer & Valero-Tévar, 2021; Nilashi
et al., 2021; Pan & Fesenmaier, 2006; Sakshi
et al., 2020). A corpus is a collection of textual
materials, and a corpus analysis refers to a text-
mining process performed using a computer
program to identify the hidden patterns of word
use within a corpus (Chueh & Chen, 2016). The
text data of a corpus come from a wide variety of
sources, including books, magazines, interview
transcripts, and video subtitles. A corpus can also
be used to quantify the frequency of co-occurring
target words, which is a critical approach in theme
exploration and development (Kuo, 2020). The
attractiveness of a destination is attributable to
various factors, including the local characteristics,
amenities, natural environment, history and
culture, social system, architectural landscape,
festivals, and events at the destination (Crouch &
Ritchie, 1999; Lalicic et al., 2021). Social media
is critical to tourism development. Specifically,
businesses may, through collaboration with
destination management organizations, take
advantage of social media platforms to provide
travel information and announce deals or

upcoming events. Businesses may also refer

Note. To cite this article in APA format: Tseng, F.-C., & Pai, P.-Y. (2023). Using corpus analysis to ex-
plore local tourism attraction: An example of Tainan City government’s facebook page. Journal
of Library and Information Studies, 21(2), 89-118. https://doi.org/10.6182/j1is.202312_21(2).089

[Text in Chinese].

To cite this article in Chicago format: Fan-Chuan Tseng and Pei-Yi Pai, “Using corpus analysis
to explore local tourism attraction: An example of Tainan City government’s facebook page,”
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jlis.202312_21(2).089 [Text in Chinese].

90



to the experience and suggestions shared by
users on these platforms to develop destination
management plans or marketing strategies that
enhance the tourism value and operational benefits
of the local destination (Lalicic et al., 2021; Siegel
et al., 2023).

3. Research Design
A total of 1,808 valid posts were collected

from the Tainan Tourism Facebook Page, an
official platform launched by the Tainan City
Government, between 2017 and 2019 and input
to the CORPRO Chinese corpus analysis tool
to clean the text data, cluster words, define stop
words, and build a dictionary for high-frequency
word analysis and co-occurrence analysis.
Additionally, descriptive statistical analysis and
one-way multivariate analysis of variance were
conducted to compare the level of user interaction
with content pertaining to each category of

attractive characteristics of tourism destinations.

4. Findings

According to results for the 100 most
frequently occurring words and their co-
occurrences, this study divided the attractive
characteristics of tourism destinations into the
following categories: activities, landscapes,
culture and history, foods, intrinsic destination
resources and mix of activities, natural ecology,
facilitating services, market ties, prices, and
media-related tourism. Subsequently, each
category was analyzed to assess the number of
posts related to it as well as the numbers of likes,
comments, and shares. The results demonstrated
that these categories varied in the numbers of likes

and shares by users on the Tainan Tourism Page.
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On average, these categories had nonsignificantly
different numbers of comments under their posts;
this may be due to users’ tendency to simply read

the content without interacting with posts.

5. Conclusion

Recent TV shows and movies based in Tainan
or using Tainan as their theme have drawn
audiences’ attention to and elicited their curiosity
in Tainan; resultant media pilgrimages to the
city have encouraged people to visit and thereby
boosted the local tourism industry (Larsen & Urry,
2011). This study suggests that local governments
give continuous attention to and improve the
capacity of local public amenities and services
and also deepen their media content to enhance
visitors’ sense of place. Among the categories
of tourism characteristics, content pertaining to
natural ecology and landscapes attracted the most
attention from social media users. The facilitating
services offered by Tainan City Government, such
as transportation for tourists, medical services,
foreign language services, and English-friendly
store certifications, were recognized and shared by
many social media users. This study recommends
that official social media pages provide content
that is usually unavailable to tourists to attract
their attention and induce them to stop reading
posts. Such content can inform tourists of
lifestyles and cultures unfamiliar to them, thereby
creating tourism attraction while promoting local

characteristics and disseminating knowledge.
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